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Letter from Chairman and CEO 
Kelly S. King

At BB&T, part of our mission is to make the 
communities we serve better places to be. These 
aren’t just words in our materials and on our 
website. They represent BB&T’s long-standing 
commitment to keep the best interests of our 
clients, associates, communities and shareholders 
in mind at all times as we strive to help them 
achieve their goals. 

This is how we’ve conducted business since 
1872:  by working diligently to earn the trust of 
our clients who reward us with their business. 
This commitment to our mission serves as a moral 
compass, guiding us to make ethical business 
decisions as well as identify ways we can help 
ensure our communities continually grow and 
prosper. It is the essence of BB&T’s culture.

While many of the products and services we 
provide as a financial institution help fuel our 
economy, we believe corporate responsibility 
extends beyond those traditional functions.  
This 2016 Corporate Social Responsibility Report 
provides a deeper look into how we fulfill our 
mission by supporting a wide array of nonprofit  
organizations through the BB&T Lighthouse  
Project, addressing homelessness, improving 
financial education and much more.

We’re pleased with what we’ve accomplished, 
but we have a lot more to do. Rest assured 
we’re dedicated to improving the lives of our 
neighbors, strengthening our communities and 
making the world a better place to live. Thank 
you for your interest in BB&T and allowing us  
to share our story.

Sincerely, 

Kelly S. King
Chairman and Chief Executive Officer
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Corporate Profile

Founded in 1872, Branch Banking and Trust Company and its parent company, BB&T Corporation, continue 
to build on a strong foundation of excellence.

Headquartered in Winston-Salem, N.C., BB&T had consolidated assets at June 30, 2016, totaling $221.9 
billion, and ranks as the ninth-largest financial institution based on deposits in the United States. At June 
30, 2016, BB&T operated 2,249 financial centers in 15 states and Washington, D.C.

BB&T is a values-driven, highly profitable growth organization. A Fortune 500 company, BB&T offers a full 
range of consumer and commercial banking, securities brokerage, asset management, mortgage and insur-
ance products and services. We are consistently recognized for outstanding client satisfaction by the U.S. 
Small Business Administration, Greenwich Associates and others.

At BB&T, we’ve spent 144 years sharing knowledge with our clients. By offering sound consultative advice, 
personal attention and intellectual capital insights, we help our clients make informed choices as they 
manage their day-to-day finances and set a course to reach their long-term financial goals.

Our fundamental strategy is to deliver the best value proposition in our markets. Recognizing value is a 
function of quality to price, our focus is on delivering high-quality client service resulting in the Perfect 
Client Experience.

Our overarching purpose is to achieve our vision and mission, consistent with our values, with the ultimate 
goal of maximizing shareholder returns.
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At BB&T, we have two powerful passions:  our vision and mission. These passions drive our focus and  
energy, and our associates do all they can every day to fulfill our vision and mission.

Our mission is a worthy one:  we perform honorable work. We provide the capital and knowledge that 
enables business investment and economic growth, which creates jobs. We help individuals realize their 
dreams. All of this is accomplished through sharing knowledge, providing insight, and delivering on a  
strong value proposition. And when we are successful, all our constituents benefit.

VALUES ARE CONSISTENT AND IMPORTANT

At BB&T, 10 core values represent our overarching beliefs. Values    
provide the context for how we make decisions and operate our 
business. Values enable us, as individuals, to live, be successful  
and achieve happiness, and they enable us to achieve our   
mission and corporate purpose.

Our 10 values are consistent with one another and  
integrated into a sound framework of character,   
judgment, success and happiness. To fully act 
on one of these values, you must also act  
consistently with the other values. Our 
focus on values grows from our belief 
that ideas matter and an individual’s 
character is of critical significance. 

OUR VISION

To Create the Best Financial Institution Possible – “The Best of the Best”

OUR MISSION

To make the world a better place to live, by:

n    Helping our Clients achieve economic success and financial security;

n    Creating a place where our Associates can learn, grow and be fulfilled in their work;

n    Making the Communities in which we work better places to be; and thereby:

n    Optimizing the long-term return to our Shareholders, while providing a safe and sound investment.
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Our fundamental strategy is to deliver the best 
value proposition in our markets. Recognizing 
value is a function of quality to price – our 
focus is on delivering high quality client service 
resulting in the Perfect Client Experience.  
Our Community Bank and consultative sales 
approach optimize the success of our clients.

There are an infi nite number of opportunities 
where we can get better together, where we 
can help our clients achieve their fi nancial 
goals. Our clients are long-term partners and 
should be treated accordingly. 

We recognize many organizations promise 
quality client service, so we work very hard to 
defi ne and deliver quality. We are proud that 
our superior service quality has been consis-
tently affi rmed by independent agencies. BB&T 
and its affi liates are consistently recognized 
for superior client service, fi nancial strength, 
stability and community service.

 § BB&T was named number 15 in the Top 20 of the World’s Strongest Banks by Bloomberg 
Markets magazine in July 2015. 

 § BB&T received 18 Greenwich Excellence Awards in Small Business and Middle Market 
Banking from Greenwich Associates for our overall satisfaction and outstanding client service in 
2015. Greenwich Associates is a leading fi nancial services research and consulting fi rm*.

 § BB&T was named by Global Finance one of The World’s Best Treasury & Cash Management 
Providers in 2016 for the U.S. Regional Middle Market Providers – Southeast region.

 § BB&T Wealth was ranked one of the largest wealth asset managers in the nation in  
Barron’s Top 40 Wealth Managers list in 2015, which ranks asset managers based upon 
relationships with families who have more than $5 million in assets. 

Helping Our Clients Achieve Economic Success and Financial Security
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 § BB&T was recognized as a 2016 Javelin Mobile Banking Leader in the Functionality category 
among the nation’s top 30 retail fi nancial institutions by Javelin Strategy & Research. 

 § Banking publication American Banker named BB&T Chairman and CEO Kelly King Banker of the 
Year for 2015 for steering the company through an extended period of industry adversity while 
providing a blueprint for large-scale merger and acquisition activity.

 § SNL Financial listed King as one of the Top 5 Most Infl uential in the Banking Industry for 
2014 and 2015.

 § BB&T Insurance Services, Inc., is the Fifth-Largest Insurance Broker in the Nation and 
Sixth-Largest Insurance Broker in the  World, according to Business Insurance.

 § BB&T Retirement & Institutional Services earned 42 Best in Class Awards in a 2015   
national survey of 401(k) providers conducted by PLANSPONSOR magazine. It is the  
second year in a row BB&T has received the No. 1 Net Recommendation Score in the  
$5MM to $25MM market.

20 Best in Class Awards for participant services, including:

• Overall Employee Education Program
• Range of Investments

• Investing Services/Online Tools 

22 Best in Class Awards for sponsor services, including:

• Cost-to-Value of Plan Fees
• Industry Knowledge

• Plan Design Flexibility 

 § BB&T ranked No. 273 on the 2016 FORTUNE 500 list of America’s largest corporations. 

 § Training magazine recognized BB&T as one of the world’s Top 125 Organizations for Excellent 
Training in 2016. This marks the 15th consecutive year BB&T has received this coveted recognition.

 § BB&T has paid a cash dividend every year since 1903.

 § BB&T is regularly featured as a Company of the Week by The Financial Services Roundtable. 
Companies are showcased for their leadership and dedication to improving our communities 
and expanding fi nancial literacy in America. In 2016, BB&T was awarded its Corporate Social 
Responsibility Leadership award.
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Multicultural Outreach

We believe to create economic prosperity, we must refl ect the communities we serve. To succeed in this 
goal, our multicultural strategy is to attract and retain diverse clients and associates throughout our  
organization. Like the nation’s shifting demographics, our multicultural program is constantly evolving. 
What remains steadfast is our commitment to clients, businesses and organizations in the multicultural 
communities we serve. 

§	 BB&T provides Spanish-language services at BB&T Vecino fi nancial centers throughout our footprint 
and other languages at certain Multicultural Banking Centers.

§	 BB&T has a Spanish language website at Es.BBT.com.

§	 BB&T supports Spanish-speaking clients by phone.

§	 BB&T employs multilingual customer support representatives to ensure personal service for all our clients.

§	 BB&T operates more than 500 Multicultural Banking Centers throughout our footprint.

BANK ON YOUR SUCCESS PROGRAM

In 2014, BB&T developed the Bank on Your Success Program with input from the communities we serve. It’s 
a free fi nancial education program, including DVD instruction as well as an onsite coach provided by BB&T. 
Topics include:

§	 Banking Basics:  Learn the value of a checking account, use tools to help them save money and fi nd out 
how to establish credit.

§	 Family Budgeting:  Learn the fi ve key steps to developing a solid family (or personal) budget.

§	 Becoming a Homeowner:  Learn about the process of buying a home and what to do to prepare.

REGISTER TODAY FOR A FREE FINANCIAL EDUCATION COURSE AND START BANKING ON YOUR SUCCESS!

Bank on Your Success Do you want to learn how to create 
a solid budget or save money for your future?

Do you need to learn how to establish credit?
Do you dream of owning your own home? 

Register for a free fi nancial education course today!

We’re offering a FREE fi nancial education program through our partner, 

BB&T.  The Bank On Your Success program 

features three excellent courses:   Banking Basics: You will learn the value of a checking 

account, use tools to help you save money and fi nd out 

how to establish credit.Family Budgeting: You will learn the fi ve key steps to 

developing a solid family (or personal) budget.
Becoming a Homeowner: Learn about 
the process of buying a home and what to 
do to prepare.The courses are approximately two hours 

and will be held at the dates and times 
listed below.

You’ll be glad you learned how to prepare 
fi nancially for your future!

Available course dates and times:

Branch Banking and Trust Company is a Member FDIC and an Equal Housing Lender  .  Loans are subject to credit approval. 

© 2016, Branch Banking and Trust Company. All rights reserved.  

Family Budgeting: XX/XX/XXXX, XX:XX a./p.m.

Banking Basics: XX/XX/XXXX, XX:XX a./p.m.

Becoming a Homeowner: XX/XX/XXXX, XX:XX a./p.m.
Location Name Street Address City, State ZIP 

For more information or to R.S.V.P., please contact: Firstname Lastname at xxx-xxx-xxxx.

REGISTER TODAY FOR A FREE FINANCIAL EDUCATION COURSE AND START BANKING ON YOUR SUCCESS!

The courses are approximately two hours 
and will be held at the dates and times 

You’ll be glad you learned how to prepare 

You’ll be glad you learned how to prepare 

 .  Loans are subject to credit approval. 

Becoming 
Becoming a Homeowner: XX/XX/XXXX, XX:XX 

Lastname at xxx-xxx-xxxx.

 For educational purposes | Visit BBT.com or call 800-BANK BBT (800-226-5228)

Bank on Your Success:

Becoming A Homeowner 

C o A C H i n g  g u i d e

REGISTER TODAY FOR A FREE FINANCIAL EDUCATION COURSE AND START BANKING ON YOUR SUCCESS!

Do you want to learn how to create 
a 

Do you need to learn 
Do you need to learn Do you dream of Register for a free fi nancial education course today!

We’re offering a FREE fi nancial education program through our partner, 

BB&T.  The features three excellent courses:   Banking Basics:account, use tools to help you save money and fi nd out 

how to establish credit.Family Budgeting:developing a solid family (or personal) budget.
Becoming a Homeowner:the process of buying a home and what to 

do to prepare.
do to prepare.The courses are approximately two hours 

and will be held at the dates and times 
listed below.

You’ll be glad you learned how to prepare 
fi nancially for your future!

INSCRÍBASE HOY MISMO AL CURSO DE  EDUCACIÓN FINANCIERA Y COMIENCE A  CONTAR CON SU ÉXITO.

Cuente con su Éxito 

¿Desea aprender cómo crear un presupuesto 

fi rme o ahorrar dinero para su futuro?

¿Necesita aprender cómo establecer crédito?

¿Sueña con poseer su propia casa? 

Inscríbase en un curso gratuito de educación fi nanciera hoy mismo.

Estamos ofreciendo un programa GRATUITO de educación fi nanciera a 

través de nuestro aliado, BB&T. El programa Cuente con su Éxito 

presenta tres excelentes cursos:   

Elementos básicos de actividades bancarias: Usted aprenderá la 

importancia de tener una cuenta de cheques, cómo utilizar 

herramientas que le ayudan a ahorrar dinero y cómo 

establecer crédito.

Presupuesto familiar: Usted aprenderá los cinco 

pasos clave para crear un presupuesto familiar (o 

personal) sólido.

Cómo convertirse en propietario de su 

vivienda: Aprenda acerca del proceso para 

comprar una casa y lo que debe hacer para 

prepararse.

Los cursos duran aproximadamente dos 

horas y se llevarán a cabo en la fecha y hora 

indicada abajo.

¡Le dará gusto aprender las bases  
 

fi nancieras para mejorar su futuro!

Fecha y hora de los cursos: 

Branch Banking and Trust Company es miembro de FDIC, que ofrece Préstamos Hipotecarios Equitativos.  .  Los préstamos están sujetos a la aprobación del crédito.

© 2016, Branch Banking and Trust Company. Todos los derechos reservados.Elementos básicos de actividades 

bancarias: XX/XX/XXXX, XX:XX a./p.m.

Presupuesto familiar: 

XX/XX/XXXX, XX:XX a./p.m

Cómo convertirse en propietario de su 

vivienda: XX/XX/XXXX, XX:XX a./p.m. 

Nombre del sitio - Street Address City, State ZIP 

Para obtener mayor información o hacer reservaciones, favor de comunicarse con: name, lastname al  xxx-xxx-xxxx.

REGISTER TODAY FOR A FREE FINANCIAL EDUCATION COURSE AND START BANKING ON YOUR SUCCESS!

Available course dates and times:

Branch Banking and Trust Company is a Member FDIC and an Equal Housing Lender 

© 2016, Branch Banking and Trust Company. All rights reserved.  

XX:XX a./p.m.

more information or to R.S.V.P., 

REGISTER TODAY FOR A FREE FINANCIAL EDUCATION COURSE AND START BANKING ON YOUR SUCCESS!

Available course dates and times:

Branch Banking and Trust Company is a Member FDIC and an Equal Housing Lender  .  Loans are subject to credit approval. 

 .  Loans are subject to credit approval. 

© 2016, Branch Banking and Trust Company. All rights reserved.  

Family Family Budgeting: XX/XX/XXXX, XX:XX a./p.m. Becoming XX/XX/XXXX, 
Location Name Street Address City, State ZIP 

R.S.V.P., please contact: Firstname Lastname 

REGISTER TODAY FOR A FREE FINANCIAL EDUCATION COURSE AND START BANKING ON YOUR SUCCESS!

Available course dates and times:

Branch Banking and Trust Company is a Member FDIC and an Equal Housing Lender 

Banking Basics: XX/XX/XXXX, XX:XX 

For more INSCRÍBASE HOY MISMO AL CURSO DE  EDUCACIÓN FINANCIERA Y COMIENCE A  CONTAR CON SU ÉXITO.

horas y se llevarán a cabo en la fecha y hora 

Le dará gusto aprender las bases  
 

fi nancieras para mejorar su futuro!

Fecha y hora de los cursos: 

Branch Banking and Trust Company es miembro de FDIC, que ofrece Préstamos Hipotecarios Equitativos.  .  Los préstamos están sujetos a la aprobación del crédito.

© 2016, Branch Banking and Trust Company. Todos los derechos reservados.

actividades 

XX:XX 
XX:XX a./p.m.

a./p.m.

Presupuesto familiar: 
familiar: 

XX/XX/XXXX, 
XX/XX/XXXX, XX:XX 

XX:XX 
XX:XX a./p.ma./p.m

Cómo convertirse en propietario de de su 

vivienda: 
vivienda: XX/XX/XXXX, 

XX/XX/XXXX, XX:XX 
XX:XX a./p.m. 

a./p.m. 
a./p.m. 

Nombre del sitio - Street Address City, State ZIP 

información o hacer reservaciones, favor de comunicarse con: name, lastname al  xxx-xxx-xxxx.

Bank on Your Success

REGISTER TODAY AND START BANKING ON YOUR SUCCESS!

We’re offering a FREE fi nancial education program through 

our partner, BB&T.  The Bank On Your Success program 

features two excellent courses:   

Banking Basics:  You will learn the value 

of bank accounts, use tools to help you 

save money and fi nd out how to estab-

lish credit.

Budgeting:  You will learn the fi ve key 

steps to developing a practical budget.

Courses are approximately two hours 

and will be held at the dates and times 

listed below.

Available course dates and times:

Do you want to learn how to create 

a solid budget or save money for your future?

Do you need to learn how to establish credit?

Branch Banking and Trust Company is a Member FDIC and an Equal Housing Lender          . © 2016, Branch Banking and Trust Company. All rights reserved.  

Branch Banking and Trust Company is a Member FDIC and an Equal Housing Lender          . © 2016, Branch Banking and Trust Company. All rights reserved.  

Rev. 8-15-16

Family Budgeting: 

XX/XX/XXXX, XX:XX a./p.m.

Banking Basics: 

XX/XX/XXXX, XX:XX a./p.m.

Becoming a Homeowner: 

XX/XX/XXXX, XX:XX a./p.m.

Location Name 

Street Address City, State ZIP 

For more information or to R.S.V.P., please contact: Firstname Lastname at xxx-xxx-xxxx.
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Helping Our Clients Build Leaders  

The BB&T Leadership Institute provides leadership development, human 
resources programs and consulting to help companies and organizations build
leadership capacity and reach performance goals. 

The Leadership Institute’s goal is to help companies attain their business objectives 
for increased financial and operational performance, enhanced risk management of human resources and 
business activities, creation of a values-driven culture, and retention of high-potential employees. Our  
collaborative work with senior executives provides sustained performance improvements that have a deep 
and broad impact in the organization.

The BB&T Leadership Institute, and its legacy firm Farr Associates, has developed and refined approaches to 
business leadership through collaborative work with clients in top companies throughout the United States. 
Beginning with each client’s specific goals and challenges, the Leadership Institute’s consultants identify the 
best approaches to address a company’s needs and tailor offerings to individual executives, teams or both.  

Our client list includes companies such as:

Alpla Plastics

B/E Aerospace 

Columbia Association 

Community Foundation of    
Broward County, Florida 

ECOLAB 

Episcopal Ministries of the Aging 

Golden Corral 

Lapine Group 

Livingston & Haven 

Massimo Zanetti Beverage 

Mickey Truck Bodies 

Middle Georgia State College Foundation, Inc.

Modern Technology Solutions, Inc. 

Rand Construction 

Renfro Corporation 

SDSE, Inc. 

Sunrise Sports & Entertainment 

The School Board of Broward County, Florida 

Unity Health Care 
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Matthew Sink
Manufacturing Manager
Mickey Truck Bodies

Dean Sink
President & CEO
Mickey Truck Bodies

Carl Mickey, Jr.
Executive VP
Mickey Truck Bodies

Dean Sink, a BB&T client for 10 years, was initially apprehensive about our offer 

to evaluate his company’s leadership. At the same time, the longtime CEO of Mickey 

Truck Bodies recognized one of his direct reports, while a valuable contributor to 

the company and an experienced manager, might benefit from some additional 

leadership and communications training. In the true Mickey spirit of continuous 

improvement, the manager welcomed the opportunity to become a more effective 

leader. Within weeks, Dean says, “The results were outstanding and actionable. 

The manager’s entire team has benefi ted from a positive cultural shift and a lift in 

productivity.” He subsequently asked The BB&T Leadership Institute to help develop 

the entire “human side” of family-owned Mickey Truck Bodies, including assessing 

leadership skills, improving teamwork, planning for change and preparing the next 

generation of leaders. He credits BB&T’s unique partnership with helping Mickey, one 

of the world’s largest manufacturers of truck bodies and trailers, enjoy its best overall 

performance in its 112-year history in 2015.

L E A D E R S H I P

“ I’ve been impressed with our BB&T bankers, so I was confi dent if leadership 
 development worked for them, it would work for us. The BB&T Leadership Institute 
 has made our leaders even stronger, and that, in turn, has made our company
 even stronger.”
 Dean Sink, president and chief executive offi cer of Mickey Truck Bodies in High Point, N.C.
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Principal Angela Moore, Ph.D., thought 
her “all business” style was needed to meet 
the challenges facing Thomasville Primary 
School, where many students are challenged 
in achieving their highest potential. Initially, 
Moore was hesitant to participate in The BB&T 
Leadership Institute’s program Mastering 
Leadership Dynamics for Educational 
Leaders designed to help principals become 
more aware of how they are perceived as 
leaders. “I thought this would be just another 
leadership workshop, but my experience was so 
much more than expected.” 

The intense program provided her with 
increased self-awareness and supported 
her transition to a more approachable 
and reflective leader, fostering more open 
communication with her school team. “Once 
I let my guard down, I saw the difference it 
made with our teachers and students. They’re 
happier and more confident,” says Moore. 
Now, she understands though she’s the 
principal, she is not the school’s only leader. 
Her BB&T Leadership Institute experiences 
even inspired an updated school mission 
statement, which now reads – “To teach, to 
lead, to learn.”

Angela Moore, Ph.D.
Principal, Thomasville 
Primary School

Will Sutton
Executive Vice President 
and Director, The BB&T 
Leadership Institute

Rosalind Guerrie
Senior Vice President and 
Educational Leadership 
Programs Manager, The 
BB&T Leadership Institute

T H E  B B & T  L E A D E R S H I P  I N S T I T U T E “Not only did The BB&T Leadership Institute 
help me become a stronger leader and person, 
it helped to positively change the culture of this 
school. I feel renewed and confi dent I can lead 
this school for years and years to come.”
Angela Moore, Ph.D., principal of Thomasville Primary School, 
a K-3 institution in North Carolina

In 2014, the BB&T Leadership 
Institute expanded its offerings 
to provide research, educational 
programs and consulting to help 
develop leaders in the education 
and nonprofi t sectors.
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Responsible Banking Policies  

BB&T’s culture guides the way we lend and invest as an institution. Our values ensure the needs of our 
clients come first. We have avoided many products, practices and industries that are not in the best  
interest of our clients and ultimately our shareholders. 

BB&T and all of our lending associates strive to achieve the highest possible ethical standards. Credit  
will not be extended where the funds will knowingly be put to an unethical use. We base all our lending  
activities and decisions upon careful, deliberate and logical consideration and aspire to the highest   
possible standard of professionalism and excellence.

Listed below are a few examples of products, practices and industries that, in general, BB&T has avoided:

All types of commercial property are subject to environmental due diligence. Certain industries, risks and/or 
events require additional due diligence such as: landfills; industrial sites; underground storage tanks; mold; 
hazardous waste; wetlands and stormwater; building materials including asbestos, lead paint, and Chinese 
dry wall. 

Payday Lending

Reverse Mortgages

Pick-a-Payment

Oversized Hold Positions

High Risk Investments

Leveraged Lending

Mountaintop Removal Mining

Buy Here/Pay Here Lenders
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Creating a Place Where Our Associates Can Learn, Grow and Be Fulfilled in Their Work

Associate Engagement

The strong relationship between a company’s 
overall performance and stability, and the 
overall engagement of its associates has 
been objectively established by Gallup, the 
Corporate Leadership Council, the Society of 
Human Resources Management (SHRM) and 
a range of other highly respected research 
firms and thought leaders. At BB&T the  
metric that correlates most with client  
loyalty and advocacy is associate engage-
ment. BB&T recognizes this reality. Led 
by our executive management team, BB&T 
embraces associate engagement and with 
complete transparency measures and reports 
associate engagement internally each year. 
Our goal is to remain one of the most highly 
engaged companies in the financial services 
industry. Of our more than 37,000 associates, 
82 percent report a high level of engage-
ment, compared to the industry average of 
64 percent. 
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PwC’s 2015 Employee Engagement Landscape Study

THE MOST ENGAGED ASSOCIATES 

BB&T Enterprise-Wide Associate Engagement

Favorable Neutral Unfavorable

Industry Norm 64%

Associate Engagement

I am motivated to put forth extra effort in my job.

I would recommend BB&T as an employer.

I am proud to work for BB&T.

I rarely consider looking for a job outside of BB&T.

Overall, I am very satisfied working at BB&T.

12

10

85

88
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EXCELLENT ASSOCIATE VALUE PROPOSITION

BB&T is a service organization. We accomplish everything through our associates. We are in the business  
of sharing fi nancial knowledge and are only as good as the talent we attract, train and retain. 

KNOWLEDGE-BASED LEARNING ORGANIZATION

We are committed to making substantial investments in associate education to create a knowledge-based 
learning organization, founded on the premise that knowledge (i.e., understanding) when properly applied  
is the source of superior performance. We attempt to train our associates with the best knowledge/  
methods in their fi elds and support productive behaviors through consistent coaching and management 
reinforcement. The goal is for each associate to be an “expert” in his or her role, whether as a computer 
operator, teller, lender, fi nancial consultant or any other position.

The mission of BB&T University is to create a competitive advantage by providing 
associates with comprehensive educational opportunities. BB&T considers  
training an investment in the future. BB&T University is responsible for creating  
a knowledge-based learning organization where our associates can grow and  
develop. Training is a strategic tool used to help associates perform their jobs in 
the most competent manner and accomplish BB&T’s mission.

The BB&T Banking School at Wake Forest University is an intensive, 18-month 
program designed to move selected, high-performing associates from a tactical 
understanding of their current jobs to a broader appreciation for the bank, the 
fi nancial services industry and business as a whole. The BB&T Banking School 
prepares participants to make better decisions in their current jobs as well as 
provides and facilitates career development opportunities.

The Leadership Development Program (LDP) is nationally recognized as 
one of the best and most comprehensive leadership training programs in 
the fi nancial services industry. It offers all-inclusive structured training that 
provides future leaders of BB&T with a strong foundation in our culture, 
philosophy and values, our leadership and coaching models, and the  
fi nancial services industry. Participants of the LDP participate in an inten-
sive curriculum of classroom and on-the-job training with an emphasis on 
providing superior client service. After successfully completing the program, 
associates are equipped to assume positions with excellent opportunities 
for advancement. Traditionally, BB&T conducts two LDP classes each year.
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ASSOCIATE WELL-BEING

To have a highly engaged workforce, it is appropriate to focus on 
our associates’ well-being. Our approach is to offer our associates 
careers, not jobs. We provide associates with important informa-
tion, and we invest heavily in benefit programs that support their 
financial security and physical well-being.

At BB&T, the Associate Well-Being program supports our personal 
journeys toward career, social, financial, physical and community 
fulfillment. Our individual well-being creates genuine happiness 
and self-esteem as we thrive in all areas of our lives.

The Associate Well-Being program ensures associates have the 
necessary tools, resources, programs and knowledge available 
to achieve career, social, financial, physical and community 
fulfillment.

Career Well-Being is about enjoying work and being in the right job, on the right team, and with a 
company that matches your values. It’s about a career at BB&T, which may include multiple positions 
throughout a career that allow associates to learn, grow and be fulfilled. We provide a variety of options 
for training at BB&T, including:

§	 BB&T University

§	 Leadership Development Program

§	 The BB&T Banking School at Wake Forest University

§	University Certification Program

§	 Process Master Certification

Social Well-Being is about having meaningful, genuine relationships in all aspects of life. At BB&T, it’s  
about genuinely enjoying work relationships, building trust with co-workers and celebrating together.

§	 Reward and Recognition Program

§	 BB&T Marketplace

Financial Well-Being is about the safety and security that comes from having a financial “plan.” BB&T 
helps by providing associates practical knowledge, banking benefits, market-competitive total compensation 
and excellent retirement benefits.

§	 Associate Banking

§	 Tuition reimbursement

§	Helping associates who have been affected by a natural disaster
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Physical Well-Being is about personal health, feeling good and having the energy to do the things that 
matter the most. The LifeForce program, when combined with the right daily choices and periodic physical 
checkups, provides a great foundation.

§	 Employee Assistance Program

§	Diet and Nutrition

§	 Fitness and Exercise

§	 Smoking Cessation

§	HealthLine Blue – 24/7 Nurse Line

Community Well-Being is about living, working and enjoying life around people, causes, events and 
locations. This involvement brings a deep and gratifying sense of purpose and belonging. At BB&T, it’s 
about being a lighthouse to the communities we serve by supporting the United Way and other civic 
and charitable community organizations.

§	United Way – BB&T associates individually contributed more than $3.3 million dollars in 2015

§	United Way Day of Caring 

§	 Support associates’ involvement in child education (i.e., volunteering or serving at child’s school)

§	 Four hours paid time off for involvement in community service

BB&T BANK BUS

The bus is equipped with 11 Internet-ready computers, two printers, a shredder and a cash dispensing ATM. 
The bus is fully self-contained, with its own generator and roof-mounted satellite system. The computers 
can be used to obtain credit reports, open accounts at BBT.com and to visit financial education websites 
that provide information on money management, home ownership, credit management, the Earned  
Income Tax Credit and general financial health.

BB&T LIGHTHOUSE PROJECT (see Page 23 for more information)
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BUSINESS RESOURCE GROUPS

BB&T was built on a commitment to fair treatment and respect for everyone, regardless of race, gender,  
religion or any other classification protected by law and has always sought to attract the best talent in the  
marketplace. Business Resource Groups (BRGs) are one of the many ways our organization encourages 
collaboration and cooperation so our associates can learn, grow, be fulfilled and produce innovative,  
world-class results. 

The BRGs are diverse associate groups focused on increasing engagement with specific segments of our 
workforce and client base – working together to support the organization’s vision, mission and business  
objectives as they relate to specific diversity demographics and characteristics. BB&T has established BRGs 
for African-Americans; Asian Americans; Hispanics; Lesbian, Gay, Bisexual, Transgendered persons; and 
women. These groups represent an overwhelming majority of our workforce and client base and serve  
as communication and information conduits between management, associates and outside company 
stakeholders relative to cultural and workplace diversity.
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Commitment to Serving Our Communities

We believe in being strong community partners. BB&T is a reflection of the financial strength and vibrancy 
of our communities. We believe in engaging our communities through financial support, associate volun-
teer work and leadership roles. This includes supporting charitable organizations, education at all levels, 
financial literacy and leadership development. BB&T actively supports the United Way and leads numerous 
community-based Lighthouse Projects throughout our footprint. Teamwork within our communities is vital 
to their growth and our success. We are proud to serve as leaders in our communities.

AFFORDABLE HOUSING

§	 BB&T provided affordable housing financing of more than $302.5 million with bridge, construction, 
rehabilitation and permanent lending in 2015.

–  Affordable housing was a component of BB&T’s total community development lending of $1.8 billion 
in 2015.

§	 To support construction and rehabilitation of affordable housing, BB&T invested more than $368  
million in Low Income and Historical Tax Credits.

Making the Communities in Which We Work Better Places to Be
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§	 As a member of the Federal Home Loan Bank of Atlanta, BB&T:

–  Supported 26 developments for the Affordable Housing Program competitive application. Eight 
projects in four states were awarded $2.8 million leveraging a projected $16.6 million in total  
development financing.

•  In the past five years, 100 projects with have been awarded more than $37 million for   
affordable housing development with BB&T’s support.

–  Provided $339,716 in down payment assistance to 59 home buyers through the First-Time   
Homebuyer Program.

§	 BB&T provided approximately 2.9 billion in mortgage financing to low-to-moderate income communities.

–  BB&T offers Community Homeownership Incentive Program (CHIP) loans for first-time and 
low-to-moderate home buyers qualifying with a low down payment mortgage need. Nearly   
$90 million in financing was made available with CHIP in 2015.

MICRO- AND SMALL BUSINESS ASSISTANCE

§	 Through direct training and contributions for small business assistance organizations, BB&T and our 
partners support entrepreneurs. BB&T provides financial support to a wide range of small business- 
oriented organizations including:  women’s business centers, small business development centers,  
community development financial institutions and more.

§	 Lending

–  BB&T is consistently ranked among the nation’s top small business friendly financial holding  
companies, according to the U.S. Small Business Administration. In 2015, BB&T made 265 Small 
Business Administration and Career Assistance Program loans for a total of $110.5 million to our 
small business clients.

•  BB&T’s financing to entrepreneurs exceeded $2.1 billion in 2015.



19

BB&T FINANCIAL FOUNDATIONS PROGRAM

The need for financial education is great. Proactively teaching personal finance in schools and providing  
students with a foundation of knowledge is critical, because the financial knowledge teenagers develop 
today will set the tone for the decisions they make in their future. BB&T is proud to partner with EverFi to 
offer our award-winning curriculum at no cost to local schools throughout the BB&T footprint. EverFi is the 
leading technology platform that teaches, assesses and certifies students in these critical skills. 

§	 The BB&T Financial Foundations program continued to grow through 2016, ending the year in 860  
high schools in 10 states and Washington, D.C. In 2016, we expanded the program to reach students 
throughout our footprint.

–  Students achieved an 86-percent increase in pre- and post-assessment scores in the 2014-15  
academic year.

§	 Topics covered include:  savings, banking, credit card and interest rates, credit score, financing higher 
education, renting versus owning, taxes and insurance, consumer fraud and investing.

§	 BB&T also launched a supplement for the Financial Foundations program that reinforces the online 
curriculum with classroom presentations by bank associates.

Other financial education opportunities are ongoing and in 2015 included:

§	 BB&T associates led financial education for youth, adults, first-time home buyers and small   
business owners.

§	 Financial education was provided to 102,550 students in kindergarten through high school with  
BB&T’s support.

§	 BB&T provided financial education to 2,500 college students through partnerships with Historically 
Black Colleges and Universities (HBCU), community colleges and institutions of higher education.
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BB&T CHARITABLE GIVING

Part of the BB&T Mission is “making the commu-
nities in which we work better places to live.” Our 
economic results are significantly affected by the 
success of our communities. As a good corporate 
citizen, it is appropriate for BB&T to be actively 
involved through our philanthropic efforts and in 
our relationship with nonprofit organizations to 
help meet the unique needs of the communities we 
serve. BB&T desires to build strong relationships and 
focus our financial support on those organizations 
and projects that provide the most value to our 
communities.

RECENT COMMUNITY REINVESTMENT ACT (CRA) PERFORMANCE

§	 Community Development Lending

–  Our community development lending performance exhibits an outstanding level of commitment to 
meeting the credit needs of the communities we serve.

–  BB&T Annual Development Lending Totals

•  2015 - $1.7 billion 

•  2014 - $1.0 billion 

•  2013 - $865 million 

§	 Community Investments

–  BB&T works diligently with government agencies, tax-credit syndicators and nonprofits to seek  
investment and charitable contribution opportunities. Our corporate investments include low-in-
come housing tax credits, historical rehabilitation tax credits, small business investment company, 
bonds and several other impactful offerings. The majority of our investments support affordable, 
multifamily rental projects.

–  BB&T Annual Investment Totals

•  2015 - $604 million

•  2014 - $363 million

•  2013 - $513 million

§	 BB&T received an outstanding rating on our most recent CRA exam.
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SUPPLIER DIVERSITY PROGRAM

The BB&T Supplier Diversity Program provides opportunities to a diverse base of qualified and certified 
vendors. BB&T is committed to supplier diversity and providing an environment that encourages diverse 
suppliers to participate, because we realize when businesses grow, our communities grow. 

BB&T HOMELESS OUTREACH PROGRAM

BB&T launched our homelessness outreach program in 2012. Recognizing that homelessness often affects 
struggling families with children, the program focuses on filling gaps in federal funding. The additional  
support for emergency housing, food, transportation, medical care and other needs identified by community 
partners has helped 40,000 homeless students and their families.   

In 2015, we expanded the initiative, now assisting in five southeastern states and the District of Columbia. 
Plus, through BB&T’s Lighthouse Project, 2,500 associates volunteered in the region on 150 community 
projects that addressed homelessness. 
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“ When I was evicted, I worried my family would be living under   
 a bridge and my kids would be taken away. Steadytown took a   
 chance on me and helped every step of the way, but I also had   
 to help myself. They gave me hope.”
 Jully Corea of Melbourne, Fla., on how a program partly funded by BB&T helped her avoid homelessness

Charles Corea (age 2)
Jully Corea
Lani Corea (age 10)

Keith Donald
CEO and Founder
Steadytown

Barry Forbes
SVP / Market President
BB&T

C O M M U N I T Y

The faces of homelessness today often include struggling families with children. 

BB&T launched our homelessness outreach program in 2012 after a disturbing 

“60 Minutes” segment about thousands of homeless children in Orlando, Fla. We 

have since helped 40,000 homeless students and their families in Central Florida, 

fi lling gaps in federal funding to provide emergency housing, food, transportation, 

medical care and more. In 2015, we expanded the initiative into four other 

southeastern states and the District of Columbia. Through BB&T’s Lighthouse 

Project, 2,500 associates in the region volunteered to help the homeless through 

150 community projects. Single mom Jully Corea, evicted from her home amid 

rising medical and other bills, credits one program, Steadytown in Brevard County, 

Fla., for fi nding a place to live, a steady job and an excellent school and day care 

for her two children, Lani, 10, and Charles, 2. Now she’s working toward owning 

her own home while living in a supportive apartment community for the once-

homeless called Hope Village.
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BB&T Lighthouse Project

The demand for services to address the critical needs of our communities is immense. You can see it every-
where – from our school systems where hunger prevents children from focusing on their education – to our 
streets and homeless shelters where many, including veterans, search to escape oppressive heat and bitter cold.

The BB&T Lighthouse Project gives us an opportunity to provide corporate financial support to local charities, 
while our associates work on projects including landscaping, painting, preparing meals and more.

Since we began the BB&T Lighthouse Project in 2009, we have completed more the 7,700 community  
service projects, provided more than 385,000 volunteer hours, and helped change the lives of more than  
11 million people throughout the BB&T footprint.

CareNet Counseling
Winston-Salem, N.C. 

The Brand and Communications Strategy team 
supported CareNet by making major upgrades 
to the organization’s parking lot, designing and 
installing exterior and interior signage, renovating 
a bathroom and brightening up the picnic area with 
a new birdbath and bird feeders. The organization 
seeks to improve the health of the mind, body, 
spirit and community through faith-integrated 
counseling, psychotherapy, research and education.

One Heart for Women and Children
Orlando, Fla.

Several teams from the Central Florida Region 
joined forces to paint and reorganize multiple 
rooms at One Heart for Women and Children, 
including the thrift store where clients can 
volunteer and earn $10 an hour in vouchers to 
spend for their needs. This team’s project provided 
resources for more than 1,000 people, including 
food, clothing, furniture, and parenting and life 
skills classes. One Heart for Women and Children 
provides resources for families as they transition 
through and overcome varying hardships in the 
Central Florida region and abroad.
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Environmental Sustainability

BB&T is proud to share our efforts to reduce our environmental footprint. From the way we construct our 
workplaces to choices we make in their operation, we closely consider our affect on the neighborhoods and 
communities where we live alongside our clients and associates.

In managing BB&T’s facilities, our goal is to avoid energy waste by monitoring utilities (i.e., electric, gas, 
water, etc.) to identify and correct excessive use and leakage while promoting behaviors that minimize 
utility use. Other bank-wide conservation initiatives from 2015 and 2016 include:

§	Corporate Paper Shredding and 
Recycling:  All offi ce paper waste 
is shredded and recycled, and we 
regularly host document shredding 
and recycling days for the public in 
our communities. Through these 
efforts, BB&T recycled nearly 16.5 
million tons of paper in 2015. 

§	Commercial Print:  We achieved a 
14-percent reduction in the volume 
of paper consumed by commercial 
and statement printing between 
2013 and 2015, even though the 
bank grew signifi cantly during  
this time.

§	Offi ce Paper:  We specify the  
purchase of copy paper made  
with recycled content and/or  
new content using sustainable 
forestry practices.

§	 Janitorial Cleaning Products:  We specify the use of environmentally-friendly or “green” cleaning  
products within all BB&T locations.

§	Carpet Cleaning:  Our vendors use a dry polymer method to reduce water used in traditional extraction 
cleaning methods. We also discontinued routine carpet cleaning to conserve resources and only clean 
when necessary.

§	Drive Thru Concrete Cleaning:  A waterless, environmentally friendly cleaning process has replaced  
traditional water based pressure-washing.

16,392,397 Lbs. of Paper Shredded

11,868,238 Lbs.
CO2 Avoided

137,533 Trees
Preserved

40,982 Cubic Yards
Landfill Space Conserved

224,644,437 Gallons
Water Saved

18,524,869 kWh
Electricity Saved
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In building construction, BB&T is an advocate for the environment and sustainable design. We promote the 
incorporation of sustainable design strategies where applicable, practical, economically feasible and consis-
tent with the function and operations of the facility. BB&T focuses on sustainable design in general rather 
than on a specific rating system. General principles for design and construction include:

§	Maximizing use of natural light to promote well-being and reduce electricity consumption

§	Use of native plants to reduce irrigation requirements

§	 Specification of construction materials with recycled content  

§	 Specification of low-VOC content materials

Specific sustainable design and construction initiatives include:

§	New flooring and new furniture contains recycled content 

–  During the last three years, new flooring contained 275,000 pounds of recycled content and new 
furniture contained more than 50-percent recycled content

§	Use of gray water irrigation sources when available from the local municipality or developer

§	Use of a white building roof system to reduce “heat island” effect 

§	 Specification of energy-efficient appliances

§	Use of continuous foamed-in-place closed cell insulation in the building exterior walls to create  
a continuous and tightly sealed thermal envelope

§	Use of high-performance low-e glazing on windows and doors

§	Use of energy-efficient lighting, both interior and exterior, including signage

§	 Incorporation of motion sensors and/or bi-level switching control systems to reduce usage

§	Use of high-efficiency HVAC units

§	 Specification of refrigerants that do not contain Hydrochlorofluorocarbons (HCFCs)

§	 Specification of low-flow plumbing fixtures
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Data centers are significant drivers of energy consumption at BB&T, and we are proud our newest data 
center used additional sustainability measures in its design, construction and operations. The facility  
management team employs a LEED-accredited professional on staff to oversee sustainable building   
operating procedures and help find new ways we can reduce consumption of energy, water and other  
material in the future.

Data center design and construction:

§	During construction, 73 percent of the 541 tons of waste was recycled.

§	 Automated controls provide data to track operation of critical systems and confirm efficiency goals  
are being met.

§	 Installed high-efficiency, water-based centrifugal chillers that use variable frequency drives to provide 
97-percent efficiency. They are Green Seal certified and use a refrigerant that does not contain HCFCs.

§	 Refrigerant monitoring system installed and used to detect leaks and avoid waste.

§	Outdoor air delivery is monitored and controlled to maintain optimal temperature and humidity levels 
while using as much natural air as possible.

§	Medium voltage electrical distribution minimizes efficiency losses and electrical wiring used.

§	 Electric vehicle charging station installed at main entrance to promote use of alternative-fuel vehicles.
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We are steadfast in our mission to optimize the long-term return to our shareholders, while providing a 
safe and sound investment. Dividends are very important to us. More than a third of our shareholders are 
individuals who have accumulated their BB&T shares over many years. We are committed to continuing 
a policy of predictable dividends to reward all of our shareholders for their support. BB&T has paid a cash 
dividend to shareholders of its common stock every year since 1903, and we have consistently had among 
the highest dividend payout ratio compared to our peers.

We believe the best long-term measure of stock performance is total return to shareholders, which includes 
the change in stock price plus dividends paid.

BB&T’s total return to shareholders is substantially better than our peers in the last 10-year, 15-year and 
20-year periods. BB&T’s 20-year annualized return of 8.9 percent compares to our peers’ average of 5.1 
percent. In 2015, BB&T’s total return to shareholders was 0.3 percent, compared to an average loss of  
0.2 percent for our peers.

Optimizing the Long-Term Return to Our Shareholders, While Providing a Safe and Sound Investment.

Peers include: CMA, FITB, HBAN, KEY, MTB, PNC, RF, STI, USB and ZION 
For periods ended 12/31/2015 
Source: Bloomberg

Source: ThomsonOne 
As of 12/31/2015

TOTAL SHAREHOLDER RETURN

BB&T LEADS IN DIVIDEND YIELD

10 Year 20 Year1 Year 5 Year 15 Year

2.7%

-1.8%

-0.6%

8.9%

5.1%

6.1%

0.3%

-0.2%

-1.5%

10.6%

8.8%

10.4%

3.7%

0.7% 0.8%

2.86%

2.59% 2.53% 2.50%
2.39% 2.31% 2.27% 2.24%

2.14%
2.01%

0.88%

BBT FITB HBAN RF USB MTB KEY STI PNC CMA ZION

BB&T Peer Average S&P Financials Index
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Standing left to right: Cynthia Williams, Bennett Bradley, Bob Johnson, Rufus Yates, Donna Goodrich, David Weaver, Steve Wiggs, Barbara Duck 
Sitting left to right: Ricky Brown, Clarke Starnes, Kelly King, Daryl Bible, Chris Henson

Corporate Governance

BB&T remains committed to the highest standards of corporate governance, beginning with the corpora-
tion’s board of directors and executive management who foster an environment conducive to sound corpo-
rate governance practices. Our corporate governance practices are described in the Corporation’s Bylaws, 
Corporate Governance Guidelines and the charters specifying the duties and responsibilities of each of 
the committees of the board of directors. BB&T can achieve its corporate goals and protect its reputation 
only by conducting business in accordance with the highest ethical, legal and moral standard s. Our clients, 
employees, shareholders and the communities we serve expect us to act in an ethical manner at all times 
if they are to continue to place their trust and confi dence in us. For more information on BB&T corporate 
governance, visit our website at bbt.investorroom.com/corporate-governance.

At BB&T, we are creating the best fi nancial institutional possible. We invite you to join us on the journey. 
We fully believe our best days are ahead!

Daryl N. Bible
Senior Executive Vice President 
and Chief Financial Offi cer 

W. Bennett Bradley
Senior Executive Vice President 
and Chief Digital Offi cer

Ricky K. Brown
Senior Executive Vice President 
and President, Community Banking

Barbara F. Duck
Senior Executive Vice President 
and Data and Technology 
Services Manager

Donna C. Goodrich
Senior Executive Vice President 
and Deposit and Operations 
Services Manager

Christopher L. Henson
Chief Operating Offi cer

Robert J. Johnson, Jr.
General Counsel, Secretary 
and Chief Corporate 
Governance Offi cer 

Kelly S. King
Chairman and Chief Executive 
Offi cer

Clarke R. Starnes III
Senior Executive Vice President 
and Chief Risk Offi cer

David H. Weaver
Senior Executive Vice President 
and Community Banking Group 
Executive

Steven B. Wiggs
Senior Executive Vice President and 
Chief Marketing Offi cer 
and Lending Group Manager

Cynthia A. Williams
Senior Executive Vice President 
and Chief Corporate 
Communications Offi cer

W. Rufus Yates
Senior Executive Vice President 
and Capital Markets Manager

E X E C U T I V E  M A N A G E M E N T
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Standing left to right: Willam Reuter, Christine Sears, Thomas Skains, Edwin Welch, Eric Kendrick, Kelly King, David Boyer, Stephen Williams, James Faulkner, Jennifer Banner 
Sitting left to right: Charles Patton, Patricia Henry, Tollie Rich, Thomas Thompson, Nido Qubein, Louis Lynn, Anna Cablik, Edward Milligan

C O R P O R AT E  B O A R D  O F  D I R E C T O R S

Jennifer S. Banner
Chief Executive Offi cer
Schaad Companies, LLC
and President and CEO
SchaadSource, LLC
Knoxville, Tenn.

K. David Boyer, Jr.
Chief Executive Offi cer
GlobalWatch Technologies, Inc.
Oakton, Va.

Anna R. Cablik
President
Anasteel & Supply Company, LLC 
and Anatek, Inc.
Marietta, Ga.

James A. Faulkner
Retired CEO
Century South Banks
Dahlonega, Ga.

I. Patricia Henry
Retired Director of 
Strategic Projects
Miller Brewing Co.
Stone Mountain, Ga.

Eric C. Kendrick
President
Mereck Associates, Inc.
Arlington, Va.

Kelly S. King
Chairman and
Chief Executive Offi cer
BB&T Corporation
Winston-Salem, N.C.

Louis B. Lynn, Ph.D.
President and Chief 
Executive Offi cer
ENVIRO AgScience, Inc.
Columbia, S.C.

Edward C. Milligan
Retired Chairman
Main Street Banks, Inc.
Marietta, Ga.

Charles A. Patton
Consultant
Former President and CEO
Virginia First Savings Bank
Hopewell, Va.

Nido R. Qubein
President
High Point University
Chairman
Great Harvest Bread Co.
High Point, N.C.

Willam J. Reuter
Retired Chairman and 
Chief Executive Offi cer of 
Susquehanna BancShares, Inc.
Lititz, Pa.

Tollie W. Rich, Jr.
Retired Chief Operating Offi cer
Life Savings Bank
Cape Coral, Fla.

Christine Sears
President and CEO of 
Penn National Insurance
Harrisburg, Pa.

Thomas E. Skains
Chairman, President and 
Chief Executive Offi cer
Piedmont Natural Gas 
Company, Inc.
Charlotte, N.C.

Thomas N. Thompson 
President
Thompson Homes, Inc.
Representative
Kentucky House of Representatives
Owensboro, Ky.

Edwin H. Welch, Ph.D.
President
University of Charleston 
Charleston, W.Va.

Stephen T. Williams
President
A.T. Williams Oil Co.
Winston-Salem, N.C.

*The 2015 Greenwich Associates Commercial Banking Study is with companies with sales of $1MM to $500MM and is based on more than 28,000 interviews.
BB&T supports a diverse workforce and is an Equal Opportunity Employer who does not discriminate against individuals on the basis of race, gender, color, religion, national 
origin, age, sexual orientation, gender identity, disability, veteran status or other classifi cation protected by law.
BB&T, Member FDIC and Equal Housing Lender . Credit products are subject to credit approval. Only deposit products are FDIC insured.
BB&T and its representatives do not offer legal or tax advice. Consult your individual legal or tax professional concerning your personal situation.
© 2016, Branch Banking and Trust Company. All rights reserved.  BBT.com



CORPORATE SOCIAL RESPONSIBILITY
2016


